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What is a Research Poster?

• A research poster is very different from a paper or a talk, and 
to produce one requires different techniques. 

• Simplicity is essential in a poster – it should tell a story.
• A typical reader may spend only 5 minutes looking at your 
poster, 

• There should be less clutter and more brief informative 
statements, with attractive, enlightening graphics.

• It should not contain a lot of details—you can always explain 
the fine points to interested participants.



• They allow the student the freedom to present initial ideas, or work in 
progress, in a clear and compelling manner

• The most usual format is a PowerPoint slide (use a template), Three 
columns, Plenty of appropriate figures and diagrams as well as text

• The aim of your research poster is to explain your initial ideas, and to 
obtain rich feedback from your lecturer.

• You have to use large enough fonts so people will not have to squint to read 
the material  

• Make your poster visually appealing. Have fun. Be creative. Incorporate 
colour. Use photographs, graphs, charts 

• For Further Guidelines see:
• http://www.personal.psu.edu/drs18/postershow/#



Research Poster Content 
Guide



Title
• Initially this might be regarded as a working title
• Ideally should mirror closely the content of the 
poster. 

• In general, a good title will get people to stop and 
listen.

•The purpose of the title is to give a name to what 
you do

•Your title should not be over long, 10 words +/‐ 2 
words

•Titles have two key elements:
• Aspect – this is the particular focused area of your 
study

• Scale – for who or where the research is being done



Introduction: 

• Start with an exciting opening line.
• Should provide the background to your study
• Define any key words or terms
• Introduce the ISSUE and the context you are 
interested in. 

• Give examples of empirical evidence to illustrate 
your issue. Could use a chart.

• Use academic literature to support your claim of 
the Issue. i.e. make sure to cite authors.

• Outline the main RATIONALE for the research. 
What could this research shed light on? 



•State your:
Research Question‐ ideally one main research 
question

Aim‐ the main outcome of the research

Objectives‐ decomposition of the aim, ideally 3 
objectives.

Please see Lecture 2‐
http://www.samuellearning.org/Research_Methods/Session_2_Clarify
Topic.pdf



Literature
• This involves a shortened literature review that critically 
analyses the work of leading authors relevant to your own 
research issue

• Ideally, brief reference should also be made to existing 
studies that are relevant to your own work

• Use at least 6 Journal Articles on your topic area/issue to 
put together the preliminary review

• At the end of the review, you need to say how your own 
research fits into the current literature. 

• Say how your research project will contribute to knowledge, 
and fill an existing gap.

• Make sure that the Harvard referencing system is applied in 
the correct way



Methodology
• Introduce the section by saying that the research design 
is based on operationalizing the research objectives and 
ensuring the research question is answered

•Give an indication of your Research Approach i.e. 
whether your research will be inductive or deductive

•Give an indication of your Research Strategy i.e. 
whether your research will be Qualitative or 
Quantitative

• Give an indication of your Research Design for your 
project. i.e. Case Study, Survey, Ethnography etc.  

• In particular, it is important that you establish a plan for 
data collection i.e. the methods you would use e.g. 
Questionnaires, Interviews etc. and HOW



Research Poster‐ marking criteria

Does the working title mirror closely the content of the poster, and is that content 
appropriately focused? (Maximum 20%)

Does the introduction section of the poster establish the problem or situation the 
student is interested in, and the academic and practical context in which it is set? 
(Maximum 20%)

Does the literature section of the poster identify a body of relevant academic 
literature and a literature gap? (Maximum 30%)

Does the methodology section of the poster outline a research design and 
methodology, and is there a plan for data collection and analysis? (Maximum 
30%)



Submission Requirements

•Save Poster as a PDF
•Upload to TURNITIN UK
• Assignment coversheet is optional



Examples

Please note the following examples are for the sole 
purpose to demonstrate the look and feel of the 

Poster.

They are based on previous assessment criteria







CUSTOMER SATISFACTION  AT THE INTER-ISLAND FERRY 
SERVICE OF TRINIDAD AND TOBAGO

Introduction

Literature

To what extent is the inter-island ferry service effective in providing
customer satisfaction to its users?

Research Aim
Customer dissatisfaction has risen in recent years. This is evidenced
in the rhetoric of several stakeholders ranging from the proverbial
man on the Clapham bus to the Tobago arm of the Chamber of
Commerce. The amalgamation of discontent is manifest in the sharp
decline in the number of passengers who traverse the inter-island sea
bridge..

European research confirms a causal link between customer
satisfaction and economic returns (Anderson, Fornell, Lehman,
1994). Further research undertaken in India suggests that the most
salient factor affecting customer satisfaction is employee behaviour
(Agarwal, 2008)

There exists however, a dearth of data locally which demonstrates
any such relationship. This research seeks to address this gap and
will prove useful to both public and private sector organizations.
Specifically, it will inform the Port’s service strategies as it relates to
customer satisfaction - a by-product of which is increased revenues.

Objectives

1. To critically probe current levels of customer satisfaction and
its impact on passenger volume.

2. To consider and examine the key drivers of customer
satisfaction.

3. To yield a service model which provides increased/ maximum
customer satisfaction.
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Customer satisfaction is one vital component to organizational
success. This is because satisfied customers are often repeat
purchasers, can potentially become loyal (Wilson et. al, 2008) as
well as provide a rich source for positive recommendations. This
translates into increased sales revenues which is inextricably linked
to business success.

With the steady decline in state income, state enterprises such as
the Port Authority of Trinidad and Tobago, are being encouraged to
increase revenue in order to curb dependency on state subsidies
and transfers. Statistics also show that the fleet assigned to the
Ferry Service is not optimized (Port Authority of T&T, 2019) with
passenger numbers below 50% of vessel capacity most sailings.

This research is research is geared to shed light on ways in which
the Ferry Service team can improve its service offerings. This
research will be instrumental in increasing customer satisfaction and
its attendant benefits.

To determine the effectiveness of the inter-island ferry service team
in providing satisfactory service to its customers with a view to
improve customer satisfaction.

Methodology

This research methodology is synthesized to address and
operationalize the research objectives such that the research
objectives will be duly realized. A deductive method will be used to
benchmark institutional practice against theory.

In addition, data collection will be qualitative in the form of
questionnaires and interviews. This combination will ensure that the
data requirements to achieve the research objectives are met.
Though previous research is focussed on external customers, this
research will include internal customers as we believe this will build
customer satisfaction awareness.

The research will be conducted using a case study model with the
Ferry Service at the epicentre of the analysis.

Research Question

Adapted: Statistics provided by Port Authority of T&T 2019










